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Disclaimer

 Except for historical information contained herein, the

matters set forth in this presentation are forward-looking

statements that are subject to significant risks and

uncertainties and actual results may differ materially

from those contained in any forward-looking statements.

 The forward-looking statements in this release reflect the

current belief of Young Optics as of the date of this

release and Young Optics undertakes no obligation to

update these forward-looking statements for events or

circumstances that occur subsequent to such date.
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09’2H Financial Highlight 
(consolidated)
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09’2H P&L
(Consolidated)
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2009 P&L
(Consolidated)
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2009.12.31 Balance Sheet 
(Consolidated)
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Key Financial Ratio 
(Consolidated)
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09 Sales Portfolio by Biz Lines
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2010 Biz Lines Momentum
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No Crystal Ball of Market Size

2009 2010 2011 2012

308

1,161

3,549

6,792

107
513

2,882

7,749

5 145

1,208

3,048

420

1,819

7,639

17,590

Companion Embedded Mobile Embedded Fixed TAM Ku

*Estimate of Qty TAM & its breakout follows Publish of PMA at 2009 Projection Summit in June.

**We also note that iSupply made press release on Aug 6th, 09, which estimates over 3Mu in 2013.
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Yet, Penetrating & Growing

Skin Measurement

Sectors Interested Planning Kicked Off

Phone 15 7 3

Camera/DV 8 5 4

Multimedia 33 29 22

Computing 8 0 0

Niche 5 5 1

Total 69 46 30

Pico in Brands/System Makers
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Criteria for Phone Embedded
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Integration

Optical

Touch

Strategy Update

B&W CRT Color CRT Big Screen Resolution
Form 
Factor

3D

MDTV/Projector/VideoWal

Pico

Analog 
Film

Image Video Resolution 3D

Image Optics/Image System

Pico 3D
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Naked 3D

3D 
Capture


