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YOUNG Oyt R R = A

SR (bR
B e BEE T 10'L¥4F 09 TFTFF 09LFHF
B ¥ WM A FER 3,547 2,718 2,885
B ¥ 2 H & (%) 24.7 26.4 26.7
A PF 48 7% F) 302 200 229
5% B 42*(T) 2.84 1.87 2.15
RERLETHRL 1,420 1,741 1,513
43 B 48 3K 51 49 45
B R AE S 2,288 2,321 2,165
EBITDA** 497 383 457
B R AE S |BF 23 19 26

B R% B AR L o A T 34 U 38 A S A% $2106,559,785 Ak 3t A
**EBITDA = % #|+#F] & +P 43 F+I7 B+ 45 & A 3



YOUNG Opic 20104 F £ £ I8 5% &

o8 (é&ﬁﬁéﬁﬁ) .........
REREBS  PRHUNEHBTE L EM o . 100 ¥ 4 D 10' k2
10 E(4F 09 TFF£ vs 00"F % 09' L ¥4 vs 09'ii
BEUNTR 3,547 2,718 30.5% 2,885 22.9%
B2 ELEH 877 716 02 4% 769 14.0%
EE R IEA 24.7% 26.4% -6.2% 26.7% -7.3%
TEER 508 465 9.2% 465 9.2%
% ¥ 34 369 251 46.8% 304 21.2%
RF = (R (0) (6) NA 8 NA
Hu 2 £ 23 13 79.8% 13 82.1%
BLAT A 392 258 51.9% 325 20.7%
FTiF#H & A 90 58 53.5% 96 6.2%
2Bk 48 73 F) 302 200 50.7% 229 31.9%
RAT AR TR EHGU)* 3.68 2.42 3.05
REARBREHU* 2.84 1.87 2.15
EBITDA*% 497 383 457

* % BAR DA A HE 34 U 38 AR S BE $106,559,785 AL it A
XXEBITDA = ;%#|+4] BHAF 13 M 137 B k45 & B
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B ¥ekaEn 2010.06.30 2009.12.31 2009.06.30
2B % 2B % 2B %
RAERKEHA 1,420 316 1,741 454 1513 40.1
R AR (2 RRA) 1460 325 786 205 893 237
HEFA 721 161 501 13.1 438 116
e E AL 3724 830 3128 815 2,940 780
BR7E 662 147 603 157 688 182
EBNEEARENLEE 103 23 109 28 142 38
. X X1 4,489  100.0 3,840  100.0 3,770  100.0
KRR AR 51 1.1 49 13 45 1.2
AT AR (S HAA) 1005 224 522 136 505 134
A& R R E A AR 829 185 431 112 il 21.1
e aEAe 1,996  44.4 1,319 343 1,438 382
B éfE 205 4.6 200 52 167 44
g E4% 2201 490 1519 395 1605 426
B R HE S 2288 510 2321 605 2,165 574
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2010 2009 2008

06/30 12/31 06/30 12/31
8 e & (%) 187 237 204 222
JE W 2kIE W3R, 8 # 70 63 62 53
LTV R K 4 45 45 32 28
&%) 49 40 43 38
B & e E %) 12 11 13 18
B R HE 35 4R B % (%) 23 19 26 29

E D iB K 1248 B BoRHE A bk Rt B A
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2010.02.25
A EA | Y | BHEF
F % 15 7 3
AR A8 A /R 75 A% 8 5 3
% fz,%%*"a%zé; ES 33 29 22
ENE 8 0 0
é\:Jr 64 41 28
2010.08.06
H FLA | 2B F HE ¥
F A% 17 9 4
B2 4B Ak /48R 72 A% 12 8 6
% WL RE 35 BB 42 39 30
5, g 11 2 2
L=t 82 58 42
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